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Abstract The purpose of this design is to create the packaging design of Betutu Chicken as a special souvenir from Bali to tourists.
This design is based on the problems that the design of the Betutu Chicken that is used as a souvenir does not meet the criteria. This
design is done as a solution to the aforementioned problem by designing a package that is in accordance with the following cr iteria:
1). Stand Out, 2). Contents 3). Distinctive, 4). Suitable. The design processes are carried out through four stages, the first stage is
idea and the second stage includes packaging design, graphic elements on the main display panel. Then proceed to the third st age
Feasibility Phase which is a prototyping stage. The result is a prototype of packaging design of Betutu Chicken using
environmentally friendly natural material shaped like a full shopping bag with handles. Making it easier for consumers to carry. The
result of this design can be used by a restaurant that serves Betutu Chicken culinary as one alternative packaging design for packing
Betutu Chicken as a unique Balinese souvenir and the packaging can also be reused.
Keywords: Packaging Design, Environmentally Friendly, Betutu Chicken

INTRODUCTION
Betutu chicken comes from the word tunu which
means burned and stringed with the word beyang which
means meat. Betutu is defined as burnt meat. The
authentic flavor of betutu chicken culinary lies in the
combination of base genep which is the Balinese
traditional spices consisting of onion, garlic, lemongrass,
chili, pepper, pecan, ginger, turmeric, galangal and
cutchery which then are chopped and smeared throughout
the chicken surface then cooked by burning or steaming.
Spicy savory taste is the characteristic of this culinary.
Not only eaten on the spot, betutu chicken culinary
can be used as one alternative of a unique Balinese
souvenir. To pack betutu chicken culinary as a souvenir,
traders still use the packaging that they use to pack the
take-home order. The use of plastic materials, recycled
paper packaging sold in the market with standard forms
and the use of unsafe straps for food still dominate.
Overall, the packaging design that is used nowadays still
does not meet the criteria especially seen from the
graphic elements of packaging in the forms of color,
illustration, shape, typography, layout and product
information for consumers [1]. Other research results
found that one of the visitors' considerations before
taking the decision to buy betutu chicken is influenced by
the packaging. This packaging is used to pack food
brought out of the house or by way of delivery [2]. The
graphic elements on the packaging have different
functions in the consumer's mind. Forms of packaging,
color, typography, illustration, material and packaging
quality give a positive influence on sales. The visual
aspect becomes most effective in influencing consumer
decisions to buy a product [3]. Good packaging design
should be able to draw attention visually, emotionally
and rationally, so as to add value to the packaged product
[4]. Making betutu chicken culinary as one of the icons

of Balinese souvenirs to the tourists needs a revamping
effort, especially in terms of packaging graphic elements.
But the design related to the correction of packaging
graphic elements for betutu chicken culinary as souvenirs
still has no one to do. Therefore, this design aims to solve
the aforementioned problems. The results of this design
is expected to contribute in the form of ideal packaging
design as a medium for packing betutu chicken culinary
as an icon of the typical Balinese souvenirs to tourists as
the target audience. Hence betutu culinary is able to
compete with typical culinary from other regions and
improve the positive image of traditional betutu chicken
culinary in the minds of tourists.
DESIGN METHODS
Methods in designing the packaging design to pack
betutu chicken culinary consists of :
A. Idea Stage
The idea stage begins with the stage of the discovery
of ideas in the form of concept which is then used as a
reference in the work. Concepts can be understood as a
strategic rationale for achieving one goal. Concepts are
thoughtful, and not operational. The concept requires
implementation and is a plan [5].
Stage of ideas is obtained based on public opinion of
the packaging design used to pack betutu chicken
culinary. Based on that opinion, the ideas that were
ejected then discussed, filtered and selected to find which
ideas are appropriate to the needs. At this stage, the first
thing to do is the preparation of observation, gathering of
information and ideas through several methods, namely:
1). Methods of data collection were conducted to
obtain primary data through surveys, observations, and
interviews related to the object of design and the source
of the idea creation. While the secondary data was
obtained through literature review relevant to the subject
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that is being created, namely packaging. This data is used
as the theoretical foundation to support the primary data.
In addition to literature review, the study of secondary
data can be in forms of references of similar works as a
reference in the design process to produce the right
solutions to solve the problem. The target is to create an
ideal packaging as a medium to pack betutu culinary
based on design criteria; 1). Stand Out, 2). Contents 3).
Distinctive, 4). Suitable.
2). Mind Map on the creation is used as a first step to
explore the various sources of ideas that exist in the
mind, then poured in the creative notes as an effort to
create ideas of creation.
3). The identification of data in this design process
uses 5W + 1 H (what, why, who, where, when and how)
as the foundation of design thinking to solve problems
related to design, resulting in critical and creative
solutions.
B. Design stage
At this stage, product formats and information have
been determined. All the information required by the
designer is outlined in the Packaging Design Brief. The
creative process in packaging design to pack betutu
chicken culinary consists of several stages including:
1). Thinking Process
2). Research and Analysis
3). Rough Layout
4). Evaluation of Completion
All stages of the creative process above always stood
on the study of forms, material studies, color studies,
typography, composition / layout and synthesis to
determine the selected design.
C. Feasibility Phase.
At this stage the prototype components are made
using materials and equipment that are similar to the
actual conditions [6].
RESULT AND DISSCUSION
A. Idea Phase
At the design stage, the packaging that is designed is
a suitable packaging design that can be used to pack
food. Therefore the shape and packaging materials are
selected using food grade materials, minimizing the use
of glue and straples that can contaminate the product and
harm consumers. The important things to consider before
designing the packaging design are grouped into three
things:
1). Understanding the culinary character of Betutu
Chicken, function, way of presentation and special
character.
2). Understanding consumers, including, the target
market, target market character, target market need for
product packaging, appropriate communication pattern.
3). Design concepts include: what is conveyed, the
image of the product that is desired to be built and how to
communicate it through packaging [4].
Based on the above brief as an alternative packaging
design to pack betutu chicken culinary, it is selected that
organic materials functioned as secondary packaging.
Natural-based packaging used is a lontar leaf. This

packaging is designed in the form of a tote bag (a bag
equipped with a long strap as a handle). This refers to the
concept of reusable packaging once the product is
consumed and reduces the use of environmentallyunfriendly plastic. The selection of the tote bag is
intended to fulfill the function of packaging as well as the
function of protecting, accommodating, and facilitating
the consumer to bring the product. In addition, the
selection of tote bag-shaped organic material intended for
packaging to pack betutu chicken culinary so that it has a
unique, different but still in accordance with the
category. Characterized by traditional Balinese feel
because the products are packaged in the form of a
typical Balinese culinary served as a souvenirs to tourists.
Improved appearance of previous packaging appearance
is intended to increase product sale value [6]. The choice
of lontar material is intended to influence purchasing
decisions based on the perception of status because this
packaging is used to pack betutu chicken culinary as
souvenirs, therefore, the quality of the material and the
form of packaging plays an important role to serve as an
attraction [3].
In the idea stage, it is also determined the concept of
graphic element graphics packaging (Main Display
Panel) which functioned as a means of communication
and product information to consumers. The Main Display
Panel (MDP) is an area located on the front of the
packaging design devoted to place brand identity and key
communication elements. The packaging graphic
elements in the MDP include: brand mark, brand name,
product name, ingredient description, net weight,
nutritional value information, expiration date, hazard
warning, directives for use, dosage, instructions, variety,
and barcodes. While the elements are arranged by design
which include: colors, images, letters, illustrations,
graphic tools, photos (non-information), symbols (noninformation), icons, and visual hierarchy [7].
B. Design Phase
1). Packaging Design is done through several stages.
First is dummy making based on sketch size 25 x 16 x 5
cm, diameter rope handle 14 cm, using locking hook
made from coconut shell and hemp rope. The form of
packaging takes inspiration from the form of the bag (tote
bag) functioned as secondary packaging so it does not
require plastic to repackage.
After the dummy is finished, it is continued to the
testing stage by inserting the primary packaging into it.
The result is the size is appropriate but the hooks are
replaced with the lontar material so that it can be in
unison with the other lontar material. After going
through the revision stage of packaging designed, the tote
bag-shaped can be used and is continued to the next step
by adding graphical elements in MDP (Main Display
Panel) as a means of information and product
communication to consumers.
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Figure. 1. Making dummy stage 1, packaging design made from organic
(lontar leaves) in the form of a tote bag. Source: author document, 2017

formats, colors and prints. Here are three alternative logo
designs that have been designed and then one is selected
for the layout on the MDP (Main Display Panel). In this
design the chosen alternative logo design is an alternative
logo design 3 (see Fig.3.), With the consideration that,
the design of the logotype selected when applied to the
MDP (Main Display Panel) is more clearly visible and no
one has used it before. Logotype of this type can function
as a means of brand communication and product
promotion to consumers.

Figure. 3. Alternative logo design as the identity of the brand
"Ayam Betutu Denpasar"
Source: author document, 2017
Figure. 2. Revision on the dummy hook cover packaging design made
from organic (palm leaves) with tote bag shaped.
Source: author document, 2017

2). Design of MDP (Main Display Panel) in the form
of graphic element of packaging which include: brand
name, logo as brand identity, illustration, text,
typography, and layout.
a). Brand name is the single most important element
in packaging design. Brand name acts as a means of
identifying brands and products [7]. Creation of a name
starts from making a list of words associated with the
product and its personality. Combining words and letters
can generate new words. Brand names should reflect
product positioning, and should be easy to be
remembered by the consumers [7]. The brand name used
as culinary identity of betutu chicken in Denpasar city is
"Ayam Betutu Denpasar". Giving a name is intended to
represent the whole restaurant that provides betutu
chicken culinary in the area of Denpasar. As for the
brands of each manufacturer can be included on the
‘information produced by’ in the MDP (Main Display
Panel).
Through the brand name "Ayam Betutu Denpasar" it
is expected that it is used as a means of promoting and
expanding the reach of marketing, and able to influence
consumer trust in product quality so as to deliver betutu
culinary to get a positive response in the consumers mind
[8].
b). Based on its anatomy, the "Ayam Betutu
Denpasar" logo is categorized into letter mark type of
logo which is dominated by writing, containing words
and letters [9]. Stages of design are done by exploring
typography that can represent the brand identity, and the
type of Goudy Sans Medium Italic BT font was selected.
This type of letters communicates the characteristics of
Bali, famous for its elegant beauty and cultural arts that
are expressive, dynamic and not perceived as rigid. The
selection of red and golden yellow color represents
Balinese identity which is identical to that color,
appropriate, easy to spot, and unique to the brand. This
typeface is also easy to be applied, read in different sizes,

c). Illustration as a graphic element of culinary
packaging "Ayam Betutu Denpasar" featuring
illustrations of betutu chicken products. In addition to
product illustrations, the ingredients used to make "Ayam
Betutu Denpasar" culinary are also featured as aesthetic
elements of packaging, using hand-drawn digital
illustration techniques with watercolor painting. The
flower icon of Jempiring (cape jasmine) as the mascot of
the city of Denpasar is used as the packaging graphic
element to inform that this product is a typical Balinese
souvenirs from Denpasar city. The use of illustrations is
intended to provide information to consumers about
product content, product value, consumer appeal to buy
products and as a means of brand communication to
consumers [3].
All illustrations in layout on MDPs (Main Display
Panel) packaging in the form of hang tags and labels are
taped over the surface of the primary packaging. The use
of hang tags is intended to include product information to
consumers. Hang tags are applied by wrapping using a
strap on the packaging handle. The size hang tag is 16 x
10 cm, designed in two sides and can be folded. The
basic colors of the hang tags is white color to
communicate freshness, hygiene, and hygienic. The
white color reflects light and makes the surrounding
color stand out [4]. The use of white in hang tags can
lead consumers to associate brands and symbolize certain
values. Color here can function as a tool to communicate
the brand and provide value in the consumer mind [3].
The information contained on the front of the hang
tag consists of the product brand "Ayam Betutu
Denpasar", product explanation, text with the meaning of
Jempiring (Cape jasmine) flower as the mascot of
Denpasar city and Denpasar city logo, brand guarantee
made with stamp illustrations. While information on
expiration date, production code, material composition,
presentation method, net weight, address and
manufacturer's description are included in the inside of
the hang tag.
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Figure. 4. Illustrations applied on the main display panel in the form of
hang tags and label Packaging of "Ayam Betutu Denpasar"
Source: author document, 2017
Figure. 7. Design of MDP in the form of sticker label which is applied to
the primary culinary packaging design of Betutu Chicken
Source: authors document, 2017

Figure. 5. Design of the MDP in the form of hang tags that are applied
on the packaging design the in the form of a tote bag. The top picture is
the front view and the bottom picture is the rear view.
Source: author document, 2017

Figure. 6. Application of the MDP in the form of hang tag on the
packaging design of the tote bag. Source: author document, 2017

d). MDP’s (Main display panel) primary packaging
design is designed as a 10 x 16 cm label. The information
contained on the label consists of the brand name, the
Denpasar city logo, the manufacturer's name and address,
net weight, expiration date, production code, brand
guarantees made with stamped illustrations. Image of
Betutu Chicken and its ingredients are used as
illustrations that describe the product, these illustrations
are made by igital illustration technique. Sequence of
information is using layout principles to form sequences
like the letter Z, aims to facilitate consumers to read the
sequence of information submitted. The use of sequences
such as the letter Z adjusted to the habits of Indonesians
reading from left to right, so the information listed on the
label of the order of legibility can be systematic.

C. Feasibility Phase
This is the prototype making stage that is using
materials and equipment similar to the actual condition of
the Betutu chicken culinary packaging design. At the
Feasibility Phase, the alternate form of selected
packaging design that has been designed then is
manifested to its original shape with a 1: 1 scale.
Packing size : 25 x 16 x 5 cm, rope handle diameter 14
cm.
Hang tag size : 16 x 10 cm
Material : Dried Lontar
Printing technique : Digital printing for hang tags and
labels
Finishing : Laminated doff

Figure. 8. Prototype of the packaging design. The left
image is the front view of the design, the right image is the
side view.
Source: author document, 2017

Figure. 9. Prototype of packaging design.
Source: author document, 2017
The left picture is the top view of the packaging carrying position and
the right picture is the front view of the packaging carrying osition

CONLUSSION
Through the stages of designing the design package
for the betutu chicken culinary as a typical Balinese
souvenir, it is produced a packaging design using organic
material in the form of palm leaves (lontar) which are
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woven in the shape of a bag equipped with handles to
make it easier for tourists to carry. The form of
packaging in the form of a bag is used as a secondary
package that can replace the presence of plastic bags
commonly used by culinary sellers of betutu chicken.
The use of plastic materials that do not meet the
standards will certainly have a negative impact on food
products; in this case Ayam Betutu. Palm leaf as the main
raw material for packaging is chosen because this
material has advantages over plastic and is easily formed
with various designs that are tailored to the needs. This
material is also believed not to have a negative impact on
products that are packaged because in the processing
procedure it does not use chemicals, only soaked with
salt water and then dried for further formation.
Besides being functioned as a secondary packaging,
the finding of the packaging design has advantages,
namely that this packaging can be reused, so that it can
reduce waste for the environment. The lontar woven
material represents Balinese characteristics because the
culinary of betutu chicken is used as a souvenir. The
uniqueness and taste of Balinese are raised in this section
so that it can be used as one of the attractions besides the
graphic elements on the packaging. Through the design
of the Betutu Chicken packaging design, it can answer
the problems experienced by the Betutu Chicken culinary
sellers in Denpasar City. So that this packaging design
can be used as an alternative packaging for betutu
chicken culinary by sellers. Through a unique, interesting
and prominent packaging design as well as
communicative information, it can make the betutu
chicken culinary as one of the Balinese souvenir icons to
tourists so that they can compete with other regional
specialties, and build a positive image of traditional
culinary in the minds of tourists. This design still needs
improvement so that there will be new developments and
innovations related to the design of betutu chicken
packaging.
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