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V. COUNTERMEASURES FORCHINESE ENTERPRISES D. To Actively Cooperate with Domestic E-commerce
Enterprises

A. To Lower Price of Identical Products For better development, Chinese enterprises,

Price advantage is an important reason why crosgarticularly foreign trade importers, may actively
border online shopping is chosen by cross-border shoppetsoperate with domestic e-commerce enterprises. It may
To attract more consumers, Chinese enterprises shall uset only attract more users, but also favorably promote
cheaper high-quality raw materials for production.products by cooperating with e-commerce enterprises and
Meanwhile, they shall keep on technological innovationappropriately carrying out online promotions, in order that
increase production efficiency, reduce costs of similaimore users may know about their products. In addition, it
products and enhance price competitiveness. In terms @fill become more convenient for consumers to buy
marketing, for daily supplies without remarkable corporate products if enterprises actively cooperate with
differences in neither quality nor brands, Chinesedomestic e-commerce enterprises. In this way, it is easy for
enterprises shall promote products by appropriatelyonsumers to buy their favorite products from e-commerce
lowering product price on the premise of guaranteeingvebsites at any time anywhere. Under this situation, a win-
SURGXFW TXDOLW\ DQG DURXVH i Qtia¥dh Mt redizBdDadhy domBsdderterfdises,
about domestic products. e-commerce enterprises and consumers.

B. To Attach Importance to Product Quality VI. CONCLUSIONS

As symbol of corporate image, quality determines the Flourishing crossERUGHU VKRSSLQJ KDVQYW
future of an enterprise. Enterprises paying no cloSgemands of Chinese consumers, but also significantly
attention to product quallt_y are doomed to fa_ll at IaSt'impacted many Chinese enterprises. For Chinese
Product quality may be improved by enterprises ffoMyniaryrises, it is necessary to improve product quality,
following perspectives. Flrstly, enterprises shall strictly j,crease production efficiency, reduce production costs,
develop a range of production standards to strengthet,,nerate with related domestic enterprises, keep on
management and guarantee all parts of production M&yyining competitive advantages, weaken negative impacts
strictly comply with the standards that have beenyt o 555 horder online shopping and maintain sound stable
established. Reward and punishment measures may Qg elopment. These years, government has also proposed
adopted to make employees realize that they will bgsjicies and rules to constantly improve regulations about
seriously punished in case of their failure to workcross horder online shopping, which is believed to achieve

according to standards. Distinct reward and punishmen{ \in.win situation among consumers, enterprises and
systems are utilized to remind them of working in St”Ctﬁovernment with their joint efforts.

compliance with production standards. Secondly, a certai
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discovered, they shall be recovered to find out problemss; rang xiaoging. How shall Chinese enterprises respond to
No defective products are allowed to flow into the market. emergence oficross-border shoppiriglJ]. Sales and Marketing
Thirdly, efforts shall be made to improve criteria for (Management Edition), pp: 32-3dovember 2011

inspecting product quality, so that products may havgs] Luan Yinzhi. Nothing much cheaper, but many troubles] [
superior quality reaching international level. Jiefang Daily, 16th January 2012

. . . [4] Yu Guili. Deficiencies Directly Impacted from Detailed New Rules
C. To Catch Up with Fashion Trends and to Actively for Enhancing Regulation over ross-border Shoppirig
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know about fashion trends and appropriately innovate. Fqg Xiangming Zhang, Linlin Yang KH DS S O L Fei¥shoRier R1 2
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H un Au, bevelopment of online overseas Sing under the new
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trends by browsing foreign garment websites or reading 555010
fashion magazines, etc. Next, designers may design
garments consistent with public popular trends and put
them into production, so that manufactured garments may

really meet aesthetic standards of fashion followers.
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