








traditional Chinese cultural elements, 99 out of 100 people will think about types of
facial makeup in operas, China’s symbol — dragon and paper cutting. Most people
will think about these elements at once. Moreover, many graphic designers also
selected these elements in the first choice. Actually, Chinese elements include more
contents. | hope that everyone can extend Chinese culture and view from a more
connotative level.

In the final analysis, 1 want to tell excellent Chinese graphic designers not to be
confined to superficial form of design. Real graphic design certainly will be not
confined to tradition or nation. We should extract the essence, integrate graphic
design with “Chinese style” into new modern elements and show the world the
beauty of oriental art.

IV.Conclusion:

Chinese national culture has a long history. Each period left culture heritage in
different styles for us. We are lucky, because we possess treasures prepared by our
predecessors since our birth. With rapid development at present, traditional Chinese
cultural elements are of great charms for us. In the process of integration between
traditional elements and new era elements, we are changing, moving forward and
making great efforts. While carrying forward traditional culture, we also enriched
the cultural connotation of graphic design in the present world. It is imperative for
integrating traditional Chinese cultural elements with new thoughts of modern
graphic design. The purpose of such integration is also to strengthen the position of
China’s graphic design in the world. | hope that China’s graphic design could stand
erect in the world for ever with the posture of a winner.

References:

[1] Feng Yu, Discussion on Influence of Traditional Culture on Contemporary
Graphic Design [J], 2014 (01);

[2] Dai Dan, Discussion on Application of Traditional Chinese Culture in Graphic
Design [J], Beauty & Times, 2014 (05);

[3] Shi Tong, Discussion on Application of Traditional Chinese Elements in
Graphic Design [J], Yellow River of the Song, 2010 (07);

[4] Shi Di, Integration and Breakthrough of Chinese Elements in Graphic Design
[D], Changchun University of Technology, 2010 (02).

182





