











services, knowledge, technology, talents, the effect of promoting regional economic development,
this effect can be summarized as the tourism industrial agglomeration itself outputs, namely, the
effect of scale economy, and the promotion of the regional economy, namely the economy
promotion ability.

Construction of index system. According to the performance model of regional tourism industry
agglomeration of agglomeration above, the performance evaluation mainly focus on the degree of
specialization, competition and cooperation, the degree of innovation, tourism resources, service
infrastructure, economic scale effect and economy promotion seven aspects ability, constructing the
regional tourism industry agglomeration index of performance evaluation is to subdivide these
index. According to the principle of the index system, and refer to the relevant literature, combined
with the actual situation of the development of the tourism industry is modified, determine the index
system of regional tourism industry agglomeration performance evaluation, mainly divided into the
target layer, criterion layer and index layer three levels. The target layer is the regional tourism
industrial cluster performance comprehensive evaluation; criteria layer includes “professional
degree”, “Competition” degree, “the degree of innovation”, “tourism resources”, “service
infrastructure™, “economies of scale” and “economic ability to promote” 7 first level indicators,
including indicators layer “the total income of tourism location quotient” and 32 two level indexes.

The index system optimization. The index system is optimized through the index information
area test, index of correlation degree test, to get the final evaluation index system.

Comprehensive evaluation. For the comprehensive evaluation of the tourism industry in East
China area cluster performance using information entropy TOPSIS method, and put forward the
corresponding policy recommendations, in order to promote the sustainable development of
regional tourism industry.
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