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AbstractThe article deals with the problems of socio-

economic development in the Oryol region. An effective way to 

solve the problems of communication within the tourist cluster 

is described. The results of interaction between the tourism 

cluster and future bachelors of physical culture are presented. 
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I.  INTRODUCTION 

The industrial and agricultural nature of the economy of 
the Oryol region determines the development strategy of the 
region. The main strategic emphasis was on the development 
of agricultural land which include 2085,7 thousand hectares, 
the share of agriculture in the gross regional product is 
12.9%. At the same time, even in the years of economic 
development, the indicators of the Oryol region were lower 
than the average for the regions of Russia. 

According to the rating of the socio-economic situation of 
the regions of the publication "Russia today" in 2018, the 
Oryol region took 69 place, which is a low result based on a 
sufficiently high economic potential. 

The favorable geographical location of the Oryol region, 
a huge historical and cultural potential, as well as the 
presence of a variety of recreational resources makes the 
region attractive for domestic and foreign tourism. In our 
opinion, this factor should be developed as the main one in 
the formation of investment stability. 

Therefore, the strategy of socio-economic development of 
the Central Federal district allowed to include a new 
direction of attracting investments in the Oryol region with 
the support of the Department of economic development and 
investment activities – cluster tourism development.  

The development strategy of the tourist cluster of the 
Oryol region is aimed at creating a favorable environment for 
the implementation of tourist and recreational, historical and 
cultural potential.. 

II. METHODS 

Economic development with the inclusion of the region's 
strengths is the guarantor of the successful formation of the 
investment climate in any region. The emergence of a tourist 
cluster in the Oryol region by attracting Federal funding, as 
well as well-coordinated marketing communication allowed 
to create and promote a tourist product at a qualitatively high 
level. 

The search for new forms and ideas, a comprehensive 
variation of tourist and recreational programs, the 

development of tourism business infrastructure are an 
indicator of a competitive environment, which in turn has 
also changed against the backdrop of the active work of the 
tourist cluster. 

At the same time, it should be noted that the main 
problem for the implementation of most projects and 
programs is the lack of qualified personnel who are able not 
only to design their own product and promote tourism 
services in their segment, but also effectively interact within 
the cluster itself. The problem is not only effective dialogue, 
but also cooperation in the implementation of large-scale 
tourism projects. In our opinion, this problem should be 
solved by using young professionals at the stage of 
professional development. The introduction of young 
specialists in the work of the tourism cluster will enable 
representatives of the tourism business to form a positive 
attitude towards beginners, and future specialists at the 
training stage will be able to implement their own ideas, 
which will help them to further prioritize professional 
development. 

Professional tourism – a popular element in the labor 
market in the Oryol region. Oryol state University named of 
I.S. Turgenev is one of the main universities of the country 
and is one of the largest educational institutions in the 
Central Federal district, producing highly qualified personnel 
for tourism, recreation, physical culture and sports. 

But, despite the fact that the region operates such a 
University, there is a shortage of personnel in the Oryol 
region. This problem is related to a lack of constructive 
communication with the tourism cluster of Oryol state 
University named of I.S. Turgenev. Solving this problem, we 
have developed a project on the interaction of representatives 
of the tourist cluster of the Oryol region and the faculties that 
produce specialized specialists. 

To begin with, a questionnaire and a test were developed, 
the criteria of which were determined by the expert group. 
The main purpose of the questionnaire was to identify the 
motivation of professional growth in tourism and recreation. 
The test was aimed at identifying the key knowledge on the 
profile that is necessary for professional development in the 
conditions of the Oryol region. 

Along with diagnostics, the project includes: an 
additional theoretical course for students, in the development 
of which employers of the sphere of recreation and tourism 
took part; a number of meetings with representatives of the 
tourist cluster; participation in the implementation of their 
own project. 
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Partial implementation of the project took place on the 
basis of OSU named of I.S. Turgenev in the direction of 
training 49.03.01 Physical culture. In the educational process, 
an additional course on the choice of "Implementation of the 
author's project" was introduced, which allowed students not 
only to develop and protect their project, but also to get the 
opportunity to practically implement it. Along with this, 
meetings were organized with a representative of the tourist 
cluster in the person of Savushkin I.V. – General Director of 
Safari LLC. The meetings were organized in the form of 
interactive lectures, where students were given the 
opportunity to immerse themselves in the problems of 
tourism business in the region and get clear 
recommendations for professional development from the 
current employer. 

III. RESULTS 

Twenty-one students have the opportunity to 
communicate directly with the customer of projects for the 
development of tourism in the Oryol region and projects in 
the field of physical culture, to determine specific criteria and 
requirements that determine the success in their practical 
implementation. Get applied skills to form the offer of tourist 
services based on the specifics of the eagle market and the 
Oryol region. 

Repeated questionnaire testing proves the effectiveness of 
this form of communication (Fig. 1). 
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Fig. 1. Results of theoretical knowledge testing. 

The visible increase in high and medium levels after 
organized classes confirm the effectiveness of 
communication. It should be noted that the questionnaire was 
seen a positive trend in indicators: motivation, self-
confidence, the ability to make quick and correct decisions. 

As a result of this interaction, four projects developed by 
student creative groups were implemented, the developers 
and organizers of which were able to find employment in 
Safari LLC. 

IV. CONCLUSION 

Based on the results obtained, it can be concluded that the 
method of direct interaction between the educational 
institution and the tourist cluster forms a favorable 
environment for the development of a new direction of the 
region's development strategy, which generally affects the 
stabilization of investments against the background of an 
increase in tourist flow, which should increase, according to 
representatives of the tourist cluster, by 8 % by 2025. 
 The project developed by the authors for the development 
of communication between the tourist cluster, which acts as 
an employer and an educational institution that produces 
specialized areas, in this case, the Oryol state University 

named of I.S. Turgenev increased the level of creation and 
promotion of tourist product in the region. For the first time 
in the region, co-authorship with employers was used in the 
development of the training program, which helped students 
to gain applied skills and in-depth knowledge of the 
peculiarities of work in the Oryol region. The employer, 
knowing about the content of the training program and 
directly influencing it, will hire a young specialist who 
already has experience of cooperation.  

This experience can be used in regions with a similar 
situation in the development of tourism business, it can be a 
significant component in the construction, design, promotion 
and variation of tourism products and recreational services. 
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