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Abstract—This study aims to find out how economic literacy, 

consumption behavior, and is there a correlation between 

economic literacy and consumption behavior of Islamic 

university students in Tangerang City. The population was 1282 

students and a sample of 305 students. This research used 

explanatory survey method. The results showed economic 

literacy in the medium category, student consumption behavior 

tended to be rational and there was a positive and significant 

correlation of economic literacy and student consumption 

behavior. Implications, making policies about economic literacy 

in learning to improve rational student consumption behavior. 
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I. INTRODUCTION 

Communication technology is increasingly developing 
making it easier for consumers to choose various types of 
quality goods and services according to their wants and needs. 
Consumers are the object of business activity to benefit 
business people. Globalization is growing rapidly in the 
community, especially students. This phenomenon affects 
students at the university. Students tend to be consumptive so 
saving is not a priority. 

Their consumption behavior is not based on priority needs 
but is influenced by trends, friends, and advertisements offered. 
The potential of students as consumers is very large, although 
most of them do not have their own income, but they have a 
considerable expenditure allocation.  

Based on the results of questionnaires on 45 University S1 
students in Tangerang City that their monthly expenses can 
reach more than Rp. 1,750,000.00. The average student budget 
is Rp. 1,225,177 / month is a nominal large enough for them to 
not work. 

However, based on the results of direct interviews with 
some respondents, they said that the budget they received from 
the parents had not been able to meet all their needs. 
Percentage of expenditure allocation for 45 students who were 
respondents (based on the level of budget obtained) is shown in 
table 1. 

 

 

TABLE I.  BUDGET EXPENDITURE OF STUDENT NEED 

Need Budget 

Very 

High (%) 

High (%) Middle 

(%) 

Low (%) 

Eat 35,2 31,9 37,1 26,5 

Internet Data 7,7 10 9,2 12,9 

Book, foto 

copy, stationery   

7,5 
13,6 6,9 4,2 

Shopping 13 16,5 11,4 16,8 

Skin and body 

care 

9,8 11,5 12,6 17,4 

Saving  5,2 8,7 10,2 13,9 

Etc 21,6 7,8 12,6 8,3 

Total 100,00 100,00 100,00 100,00 

 
Based on table 1 showed consumption behavior tends to be 

consumptive. Budget of all strata to need terrier likely 
shopping, skin and body care. Some of them like to do 
maintenance because of the absolute necessity, invitation to 
friends, tempted by promotions or advertisements. Budget for 
pleasure is very high.  

Based on interviews and information from students in the 
questionnaire about internet data allocation, students buy 
regular credit and internet packages to "surf" in cyberspace on 
social networks such as line, WhatsApp, Facebook, Instagram, 
and path.  

So, the consumption behavior of students who do not pay 
attention to the priority scale and tend to be irrational will 
cause problems, especially if excessive is not supported by 
adequate finance. Irrational behavior will make students 
become more consumptive, crazy shopping, and put aside the 
benefits of the goods / services they consume. The choice of 
consumption is not based on urgent basic needs, secondary and 
tertiary needs.  

The influence of globalization on the young generation is 
very strong, especially for clothing, shoes, accessories and 
gadget products. Students are potential market segments that 
are easily influenced by their friends and trends. One that 
influences consumption behavior is the reference group. For 
example: friendship, shopping group, virtual group or 
community [1].  
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As consumers, they are expected to always be rational in 
carrying out consumption actions so that consumer behavior 
problems that tend to be avoided. The socio-economic situation 
certainly has a role in the development of adolescent children 
that an adequate economy will get wider opportunities to 
develop various skills [2]. University S1 students in Tangerang 
City who come from high economic circles get more pocket 
money. so that it has a high purchasing power and encourages 
irrational consumption.  

Economic literacy is very important for students because 
they, including consumers, are easily influenced by persuasion, 
prestige and tend to be wasteful in spending their money. 
Sometimes they consume not based on the use value of goods 
and services, but only show consumption patterns. If students 
are not good at managing money and have low economic 
literacy, it will result in irrational consumption actions. Thus, 
students are expected to have sufficient knowledge and 
understanding of the economy so that they will meet their 
needs according to the priority scale. They will buy primary 
needs first rather than secondary needs or tertiary need. 

The Research Aim: 1) describe how is economic literacy 2) 
describe how is student consumption behavior 3) How is the 
influence of economic literacy toward student consumption 
behavior? 

II. LITERATURE REVIEW 

Individuals request goods and services because of 
satisfaction or utility from consuming goods and services. 

A. Consumer 

Consumers are users of marketed products [3]. Individuals 
request goods and services because of satisfaction or utility 
from consuming goods and services.  Until  a certain point, the 
more units consumed by individuals per unit of time the greater 
the total utility obtained [4]. 

B. Consumption Behavior 

There are two factors that influene consumption behavior is 
devided into internal factor and exsternal factor. Internal factor 
include personality among others motives, IQ, emotions, ways 
of thinking and perception  [5]. 

Consumption is how the human used goods or services to 
their needs [6].  Indicator of consumer behabior are consumer 
preferences, budget constraints, consumer choices [7]. 

Consumer Preferences; the reason consumers prefer one 
item to another. Budget limitations; consumers consider prices 
because of limited income which limits the amount of goods 
they can buy. Consumer choices; consumers choose to buy 
combinations of items that maximize their satisfaction. 

C. Economic Literacy 

Economic literacy is a useful tool to change behavior from 
not being smart to being smart. Economic literacy is a tool that 
is useful for changing behavior from not being smart to being 
smart [8]. Student economic literacy indicators are reflected in 

indicators of economic knowledge, rationality and economic 
morality [9]. 

III. RESEARCH METHODOLOGY 

The type of research is descriptive   vequantitative in 
accordance with the purpose of research to describe the 
properties and correlation of economic literacy and 
consumption behavior.  

The study used explanatory survei method with likert scale 
questionnaire as research instrument (valid and reliable). 
Population were 1282 and sample were 305 students of 
Tangerang Univercity (Slovin). Data analysis method: product 
moment correlation and regression. 

IV. RESULTS AND DISCUSSION 

A. Description of Economic Literacy and Consumption 

Behavior 

The result of data analysis showed that Economic Literacy 
toward Consumption Behavior medium level and high level 
with average Economic Literacy 35,36 and the average 
Consumption Behavior 48,55. 

TABLE II.  DESCRIPTION OF ECONOMIC LITERACY AND CONSUMPTION 

BEHAVIOR 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Literacy 305 20 48 35,36 7,170 

Behavior  305 28 69 48,55 7,554 

Valid N 

(listwise) 
305     

 

Based on table 2 showed an average value 35,36 (medium 
category) means, understanding of student’s economic literacy 
were quite high. While an average value consumption behavior 
48,55 (high category), means to student’s consumption 
behavior were high. 

 

Fig. 1. Economic literacy histogram. 
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The figure 1 showed frequency distribution of Economic 
Literacy from low level 20 to high level 48 at the histogram. 

 

Fig. 2. Consumption behavior histogram. 

The figure 2 showed frequency distribution of consumption 
behavior from low level 28 to high level 69 at the histogram. 

B. Economic Literacy and Consumption Behavior 

Correlations 

TABLE III.  ECONOMIC LITERACY AND CONSUMPTION BEHAVIOR 

CORRELATIONS 

Correlations 

 Literacy Behavior  

Literacy Pearson Correlation 1 ,278** 

Sig. (2-tailed)  ,000 

N 305 305 

Behavior Pearson Correlation ,278** 1 

Sig. (2-tailed) ,000  

N 305 305 

** Correlation is significant at the 0.01 level (2-tailed). 

• Based on table 3 showed that Correlation value 0,278 
sig, 0,01 means there was a significant positive 
correlation between economic literacy and consumption 
behavior of student.  

• Coefficient of determination =  (0,278)² x 100% = 7,728 
%. means persentase of variance value on student 
consumption behavior =   7,728 % and 92,272 % 
explained by other variables. So, contribution of 
economic literacy toward consumption behavior was 
7,728%. 

V. CONCLUSIONS 

Economic literacy of students were quite high. 
Consumption behavior of students were high. There was a 
significant positive correlation between economic literacy and 
consumption behavior of students. Means, increase of 
economic literacy can increase of consumption behavior.  

Leader and lecturers do to curriculum  improvement for 
micro and macro teaching to form a mind set of economic 
literacy and rational consumption behavior. Next research 
should conduct research on other factors that influence student 
consumption behavior such as gender. 
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