




Table 4 the profit pattern of the virtual community of Chinese culture in English 

profit pattern 

the virtual  

communityof Chinese Culture 

Advertising 
Value-add 

service 
commission 

Service 
charges 

Biding rank 
Enterprise 

sponsorship 
E-commerce 

BBS 

Initial √  √    

√ 
Growth √ √ √ √   

Maturity √ √ √ √   

Decline √  √    

Blog 

Initial √     √ 

√ 
Growth √ √  √  √ 

Maturity √ √  √  √ 

Decline √     √ 

Classified information 
website 

Initial √       

Growth √ √   √   

Maturity √ √   √   

Decline √       

 

5. The Conclusion and Prospect 

Chinese Culture Website is a kind of virtual community 

of Chinese Culture in English, in the later work, I will use the 

model into the profit pattern construction of Chinese Culture 

Website to prove the correctness and effectiveness of the 

research. 
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